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The SA Blackout Report: an introduction

The cover image for this report was created using an artificial intelligence programme capable of
generating original, unique, high-quality images using only text-driven prompts. That is the level of
technology currently in play in our world — and it is freely accessible to everyone. Yet here, in South
Africa, you'd have to be one of the fortunate few just to guarantee being able to switch on your
computer to use the programme in the first place. It is an extraordinary situation in which we find
ourselves.

Rolling power blackouts, euphemistically referred to as ‘load shedding’ has been part of the South
African reality since 2007. The damage done is hard to assess and we will all no doubt be appalled
in the fulness of time when the macro- and micro-economical statistics are finally published to
show just how much damage has been done. But those are stories for someone else to tell.

At WhyFive, we have always been in the business of consumer insight, specifically the needs,
perceptions and behaviour of the top 30% of society by household income, i.e. somewhere around
13 million individuals who comprise 100% of the personal tax base. They are the lucky ones, the
most resilient segment of society, who are best positioned to be able to ‘buy themselves out’ of
blackouts. If we can get a measure of how they are handling things, it might allow us to plan better,
or differently, for the future, and at very least give us insight.into the real cost of our energy crisis.
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What's cooking?

As you read through this report, bear in mind just how reliant SA society is on electricity. Stats SA tells
us that upwards of 65% of our people live in urban or metro areas, making us one of the most
urbanised societies in Africa and that brings with it a broad menu of needs and desires.

On one end of the scale, there are requirements around physical survival: staying warm and feeling
safe. And, of course, the way in which all South Africans are able to source and prepare meals.
According to the last Establishment Survey, 91% of families living in households earning under RI0OK per
month rely on electric stoves and 69% have microwaves. Only 12% have access to gas cookers.

When you look at the mid-market (R10K-R40K household income), electric stove and microwave
ownership is around 97% BUT, crucially, gas cookers go up to 21% and 40% respectively. In a nutshell,
poorer families rely a LOT more on electricity than the rest. That's 70% of our adult population.

On the other end of the scale is the vital importance of connectivity in a modern world. Where exactly
would Wi-Fi access sit on a modern Maslow’s Hierarchy of Needs? When we are plunged into
darkness, we are also plunged into silence. We can only imagine the psychological effects of this on a
society that is constantly traumatised by high levels of anxiety and concern.

@silverstone,
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What about the timing?

The world we live in today is, to say the least, dynamic: that’'s one of the major challenges for any
research survey campaign. On an individual level, you could well go to bed feeling one way about
someone or something, only to wake up in the morning and read a headline that completely
changes your mind! Such is the way of the modern world.

All we can do is to be clear then about what may or may not bias respondents to a survey with
respect to the timing of a survey. And in this case, it is vital to know that the survey field work for this
survey was completed on Friday, 17 February 2023. That was four days before the ex-CEO of Eskom
(and now whistle-blower!) Andre de Ruyter gave his infamous interview to eTV detailing just how
dire the situation is at the state ‘power’ facility.

As you read the results then, be aware that whatever views are expressed by respondents, it was
well before they could be swayed or influenced by any of the startling revelations and accusations
made about crime cartels, sabotage, potential political collusion and outright treason against we,
the people of South Africa.

@silverstone,
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Methodology & sample representitivity

The SA Blackout Survey was conducted entirely online and all participants were invited via email or
SMS. All respondents had an equal chance of participating and the only incentive to participate
was that of a lucky prize draw. The data collection and survey design was facilitated by Silverstone
CIS through its Flashpanel portal.

Respondents living in households earning less than RI0K per month were eliminated, making the
possible audience (i.e. the representative universe) the mid-market+ online population only. In line

with the framework applied to BrandMapp, and in line with current establishment survey
demographics, this is the estimated 13 million SA adults in the top 30% of households by income.

We aimed for a sample of at least 1 000 and achieved a raw sample of 1496 respondents. The
data was weighted by SoftCopy to represent the same universe as BrandMapp, i.e. the online, 18
yrs+ adult population living in households earning R1I0K+ per month.

@silverstone,



The respondent sample mirrors the annual BrandMapp audience
and has been weighted to represent the demographic profile of
adults (18yrs+) living in households earning R1I0K+ per month.

Demographics:Gender Monthly Household Income groups
m Totals m Totals
51% 49% - 39%
J3 | ) ._
Female Male R10K to R20K R20K to R40K R40K +

Demographics:Ethnicity Coding:Age Groups

m Totals
66%

21%
8% 5%

Black White

Coloured Indian/Asian

Source: BrandMapp | The SA Blackout Survey 2022

39%

B

m Totals
43%

Under 35

. =
95+

Filter: No Filter

Stat: Column % n=1496

35to 55
& silverstane.




And as with BrandMapp, although the provincial splits are in line
with accepted establishment statistics, we believe the
respondents represent a slightly metro-skewed audience.

Province
m Totals
40%
28%
177 15%
Rest of SA KwaZulu-Natal Western Cape Gauteng

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter  Stat: Column %  n=1496 @5//[/[;7/’5fﬂ/7£’,



Blackouts:
their effect on our lives | at home & at work

BrandMapp
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75% of these respondents pay less than R2 000
per month for electricity.

Q2: How much does your household currently spend on electricity?

m Totals

37%

| have no R100to R501toR1 R1001to R2001to R3001to R4001to More than
idea R500 0]0]0) R2 000 R3 000 R4 000 R5 000 R5 000

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter  Stat: Column %  n=1496 @5//[/5/’5fﬂ/7£’,




There’s a direct correlation between BrandMapp
iIncome levels and the amount of
electricity households purchase.

Household income groups by amount spent on electricity each month
ER10K to R20K mR20K to R40K mR40K+

66%

49%

0
979 30%
21%
(0]
18% 15%
= 1% ' 9%  10%
‘ >
A -
Under R1 000 R1 000 to R2 000 R2 000 to R4 000 R4 000+

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496 @S//VE/’Stﬂﬂﬂ,
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The average respondent ticked 7 different
things. We are all heavily affected by blackouts.

Q3 : How does load shedding affect your life at home?

m Totals

I'm often unable to prepare and cook meals 73%
| lose my internetWi-Fi access 73%
My devices (phones and computers) often run out of battery 70%
I'm often in the dark at home at night 66%
| can't watch TV 66%
It affects my security in and around my home 64%
My appliances have been damaged by load shedding 63%
Im often unable to wash my clothes SYA)
| can't stream entertainment like Netflix 49%
I'm often unable to read or study 49%
| can't listen to the radio 35%
It affects the access to where | live 30%
I'm often unable to clean the house 19%
| don't get load shedding 2%

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column %  n=1496 @,S’//VE/’StﬂﬂE
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Just a thought..

Going back to one of the challenges mentioned in the introduction, it’s all too easy for those living
in higher income areas to think that ‘everyone’s got an inverter’, but the reality is clearly quite
different for the average taxpaying citizen.

These numbers are staggering because it isn't too far a logical leap to say that if 73%of the mid-
market+ population lose their internet/Wi-Fi access during load-shedding, it’s fair to say that is
the total percentage of adults who have no practical power back-up solution. What they have is a
drawer full of band-aids rather than any form of meaningful cure.

There are two further data points worth focusing on for a second. Firstly, the fact that 64% of
people feel less safe at home is nothing short of tragic in a country that already suffered under the
reputation of being a global crime capital.

Secondly, the fact that 49% of respondents said they were often unable to read or study. For the
latter group, the students, that number goes rocketing all the way up to 80%. Who would have ever
imagined that a major threat to the educational levels in South Africa would be the failure of the
national power supplier.

@silverstone,



Lower income households have been
significantly more affected in terms of
physical damage to equipment.

Q3 : How does load shedding affect your life at home?

mER10K to R20K mR20K to R40K mR40K+

0
76 /0 40/0 75%
620A) 630/0
54%
44%
I 2% s
| can't listen to the radio My appliances have been My devices (phones and
damaged by load shedding computers) often run out of
battery

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496
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80%

78%

64%

I'm often unable to prepare and
cook meals
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. BrandMe
Pernaps the most devastating effect of load
shedding isn’t physical, it's emotional.

It's hard to feel proud of a powerless country.

Q4 :How does load shedding affect you personally?

m Totals

It makes me feel despondent about the future of the country 82%
It has increased my costs 70%
My personal safety is compromised 65%
It negatively affects my mood 65%
My road safety is compromised 63%
It makes me feel helpless 57%
| have had a loss of income 29%
| have lost work opportunities 28%
My self-care and hygiene are compromised 24%

It doesn't really affect me personally 6%




People at different life stages are affected differently. N

Young people have been affected more in terms of
work prospects, family people feel less safe and older
people are the most likely to feel despondent.

Q4 :How does load shedding affect you personally?

mUnder 35 m35t055 m55+
84% 85%

6% 1%
69% 2% 70% '
0 68% °
59% 1 o1% 58% 1 e 1

35% 34%
(1)

26/ 30%

a/" 0 21/ I

| have lost work | have had a loss of My self-care and My road safety is My personal safety is It has increased my It makes me feel
opportunities income hygiene are compromised compromised costs despondent about the
future of the country

compromised

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496 @S//VE/’Stﬂﬂﬂ,
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72% of respondents say that blackouts have affected
their work life negatively and productivity is by some
margin the biggest casualty.

Q9: How has load shedding affected your WORK LIFE?
m Totals
We have seen a decrease in productivity 44%,
Load shedding has not affected my work life 28%
The safety and security of our staff is compromised 27%
We have seen increases in theft 21%
Our company has significant loss of revenue 20%
Our company has had significant damage to equipment 20%
Our company has lost some people and skills 18% The impact on
| have lost some business/billing 15% safety &
My salary was reduced 13% security, in an
Our company has significant loss of stock 12% already crime-
| lost my job 9% ridden country
| closed down my business 7% C :
The business | work for closed down 6% is significant
Load shedding has been great for my work life 2%

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column %  n=1496 @,S’//VE/’StﬂﬂE




Lower income consumers have been significantly more  BrandMapp
affected in ‘practical’ ways (jobs, income, etc) where

higher income consumers are reeling from the loss in
productivity.

Q9: How has load shedding affected your WORK LIFE?
B R10K to R20K mR20Kto R40K mR40K+

49%

45%
360/0 38%
29% -
26% 25% 27% 27%069%
0,

22%22% 20% 23 /01 9%, -0 20% 19% )

3y . 17% \ 17% 17%
¥ °13% 11% 13%14%

10% °

[T 1= 1l

The safetyand We have seen  Ourcompany My salarywas Ourcompany Ourcompany |havelostsome Ourcompany Load shedding We have seen a

security of our increases in theft has lost some reduced has had has significant business/billing has significant has not affected decrease in

staff is people and skills significant loss of stock loss of revenue  my work life productivity
compromised damage to
equipment

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496 @S//VE/’Stﬂﬂﬂ,
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A word about entrepreneurs

According to the Quarterly Labour Force Survey Q2 2022, 18% of the employed population work in
small companies with fewer than 10 employees.

In BrandMapp 2022, we measured 15% of the total employed mid-market-and-up population
being self-employed entrepreneurs.

And perhaps most significantly, when asked about their aspiration for the coming year were, 36%
of adults under the age of 35 said they’'d like to start their own business.

In a country with complex rules and regulations where employment and business ownership are
concerned, there’s no doubt entrepreneurial activity is going to be a cornerstone of whatever
recovery potential we have for the foreseeable future. The risk-takers, sole business people and
entrepreneurs are vital to our economic health, so how have they been affected by blackouts
compared to the rest of society?

@silverstone,



These are all the things that have affected e
employed people more than the self-employed.

Q9: How has load shedding affected your WORK LIFE?

m Self-employed / entrepreneur ~ ®mEmployed full-time

The safety and security of our staff is ComMPromMiS e 28%,
Load shedding has not affected my Work [ife 259,
We have seen inCreases in theft | 229,

Our company has had significant damage to equipment —

Our company has lost some people and skills e —— 17%
Our company has significant [0ss of StOCK | ——— 140/

Load shedding has been great for my work life gy 20/,

& silverstane.



But there are significant material ways in which BrandMapp
entrepreneurs have been extremely adversely
affected, specifically, turnover.

Q9: How has load shedding affected your WORK LIFE?

m Self-employed / entrepreneur B Employed full-time

— 2 2%
I 18%

Our company has significant loss of revenue

My salary was reduced

| have lost some business/billing

Hlostmy Job ™ 60/

The business | work for closed down — 7

| closed down my business B %

@ silverstone,



Whatever way you look at it, the SME side

BrandMapp

of the economy has been hit extremely hard.

44%  43%

25% 24%,

| have had a | have lost work
loss of income opportunities

Source: BrandMapp | The SA Blackout Survey 2022

Q4: How does load shedding affect you personally?

719 75%
(o]

It has
increased my
costs

®m Employed full-time

85%
79%

It makes me
feel
despondent
about the
future of the
country

m Self-employed / entrepreneur

68% 69% 70%

I I I :

63%

50%

27% 25%

It makes me It negatively My personal My road safety My self-care It doesnt reaIIy
feel helpless affects my safety is is and hygiene affect me
mood compromised compromised are personally
compromised
Filter: No Filter Stat: Column % =1 006 @S//VE/.IS[””E-



Media:
what has changed? | TV, radio, streaming et al

BrandMapp
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Don't forget what we learnt earlier: modern media
platforms all rely on power and that severely affects our
ability to consume media during blackouts.

Q3: How does load shedding affect your life at home?

m Totals

| lose my internet/Wi-Fi access — 73%

My devices (phones and computers) often run D 70
out of battery 0
| can'twatch TV | 66%
| can't stream entertainment like Netflix [INRNRERIEMEEEEE 49%

| can't listen to the radio — 35%

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter  Stat: Column %  n=1496 @,S'//VE/’SIH”E




23% of adults don’t watch TV during load shedding
times; and of those who do, 88% are watching a lot
less. Only 12% say nothing’'s changed.

BrandMapp

Q5: Which of these statements best describes
your TV viewing habits during load shedding?

e LA m Totals

19%
8%
3% 0
- . AL i
I'm watching a lot  I'm watching Nothing has I'm watching a bit I'm watching a lot
less slightly less changed more more

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496

& silverstane.
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34% of adults don’t typically listen to radio
during blackouts; and of those who do,
34% haven't been affected.

Q6: Which of these statements best describes your RADIO
listening habits during load shedding?
m Totals
50%
16% 207
0
- I S
I'm listening alot  I'm listening Nothing has  I'm listening a bit I'm listening a lot
less slightly less changed more more

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column %  n=1496 @,S’//VE/’SfﬂﬂH



When it comes to radio, higher income listeners ~ ~""'%"

are significantly less likely to be listening in the
first place AND less likely to be negatively affected.

Q6: Which of these statements best describes your RADIO listening habits during load shedding?
mR10K to R20K ®R20K to R4OK = R40K+

42%
38%
34% 35%
0
279 28%
18%
16%
13%
8% 9% 9%
6% 6% o
4 / o 3%
2% °
mm B O
| don't listen to radio I'm listening a lot less I'm Ilstenlng sl |ghtly less Nothlng has changed I'm Ilstenlng a bit more I'm listening a lot more

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496 @S//VE/’Stﬂﬂﬂ,
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85% of adults stream content during blackout
hours; and of them, 29% haven’t been affected.

Q7: Which of these statements best describes the way you consume
STREAMING MEDIA (Netflix, Spotify, etc) during load shedding?
m Totals
50%
21%
13%
0
. m EH -
I'm streaming a lot I'm streaming Nothing has I'm streaming a bit I'm streaming a lot
less slightly less changed more more

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column %  n=1496 @,S’//VE/’SfﬂﬂE



There are very big differences in the percentage ~ ~“""*"

of age groups who stream content, so you need
to take that into account BUT..

Q7: Which of these statements best describes the way you consume STREAMING MEDIA (Netflix, Spotify, etc) during load shedding?
mUnder35 m35to 55 mb55+

44%
419
e 39%
28%
22%
1 9%
16% 15%
13%
10% 1%
(o]
o 8% 8%
6 /0 5% 6% 6%
| don't stream content I'm streaming alot less I'm streaming slightly less Nothlng has changed I'm streaming a bit more I'm streaming a lot more

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496 @S//VE/’Stﬂﬂﬂ,



Of those who do, even 70% of the youngest

BrandMapp

segment are streaming less content.

Q7: Which of these statements best describes the way you consume STREAMING MEDIA
(Netflix, Spotify, etc) during load shedding?

mUnder 35 m35t0 55 m55+

54%

50%

24%
20%  19%

16%
5%

12%
] I

Nothing has changed

I'm streaming a lot less I'm streaming slightly less

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter

NB: remember
that the cost of
data makes fibre
and other home

connection a

vital tool for
young people -
and they need
power!

16%
0
10%  go, 8% 8%
3%

I'm streaming a bit more [I'm streaming a lot more

Q) silverstane.
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. . . BrandMz
92% of adults are on social media during blackouts
and almost 30% are spending more time than before

on social media (probably complaining!)

Q8: Which of these statements best describes your SOCIAL MEDIA
habits during load shedding?

o m Totals
38%
1 8% 0 (0)
. .1 ) .1 i =
I'm spending a lot I'm spending a little Nothing has I'm spending a little I'm spending a lot
less time on social less time on social changed more time on social more time on social
media media media media

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column %  n=1496 @,S’//VE/’SfﬂﬂE



44°% of younger consumers dre spending
a LOT more time on social media.

Q8: Which of these statements best describes your SOCIAL MEDIA habits during load shedding?

mUnder 35 m35t055 m55+

45%

25% 0
° 24%  21%
129% 14% 13% 14% 2%
l I l I =

41%

31%

I'm spending a lot less I'm spending a little  Nothing has changed [I'm spendlng a little
time on social media less time on social more time on social
media media

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496

BrandMapp

It looks like
the youth

are saving
their data for
TikTok!

23%

8% 9%

I'm spending a lot
more time on social
media

Q) silverstane.



These ESP guys deserve a medal.

Q14: How often do you use the EskomSePush app?

33%
21% 21%

1% 9%

= H W
=

| don't know what | have the app on | know whatitis | use it a few timesl use it a few times | use it every day
that is my phone but but | don't trust a week a day
rarely use it what it tells me

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column %  n=1496 @,S’//VE/’StﬂﬂE



o . BrandMapp
Lower income consumers dre less likely to

know about or use Eskom Se Push. They
really are in the dark...

Q14: How often do you use the EskomSePush app?
B R10Kto R20K mR20K to R40K mR40K+

35%

33% 33%
26% . ., 26%
24% 299,
15% 14% 14%
o 10% oo, 9% 9% go,
aue EnC D
Hm .

| don't know what | have the app on | know what it is but | use it a few times | use it a few times | use it every day
that is my phone but | don't trust what it a week a day
rarely use it tells me

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496 @S//VE/’Stﬂﬂﬂ,
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Resilience:
How have people responded? | What's the plan?

BrandMapp
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We've been forced back 100 years. When
candle power is the best solution, you have to
know there’s a problem!

Q10: Which of the following things have you bought or used in your household to deal
with load shedding?

H Totals

Candles 61%

USB-powered lights 45%
Gas conversion(s) 32%
Battery packs 26%
Scaled down on appliance use 26%
UPS back-ups 23%
Diesel/Petrol generator 14%
Portable inverter 12%
Installed inverter and batteries 9%
Inverter with solar power generation 9%
Nothing 6%
Inverter with wind power generation 1%

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column %  n=1496 @,S’//VE/’SfﬂﬂH



It seems obvious but the data shows lower income

consumers to be more likely to resort to quick fixes
where the wealthier consumers are able to make more

substantive moves to combat blackouts.

Q10: Which of the following things have you bought or used in your household to deal with load shedding?
BR10Kto R20K mR20Kto R40OK mR40K+

BrandMapp

79% PS. Since age
and income
autocorrelated,
579% this picture is
e 52% almost identical
(o] 0,
o ) for the age .
39%  40% groups 37%
30% 30%
028% 250/28 /(Q6A) 4cy 26%
15% 18%
1% 119%12%13% 0 14°/°12fy15/° 11%
9% 0 0
7/ 8%
1 ail =0 HE
m
Candles USB-powered Gas Scaled down on Battery packs Inverter with Portable Installed Diesel/Petrol UPS Back-ups
lights conversion(s) appliance use solar power inverter inverter and generator
generation batteries
Stat: Column % n=1496 @ silverstane.

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter



The 25% of people who spend the most on electricity are N

significantly more likely to be looking to solve the problems:
scaling down alone doesn’t cure the problem.

Power outage investments versus household monthly spend on electricity

m Under R2000 mOver R2 000

63%

54%
46%
42%
0
1 3% 34% 34%
27%
23% 23% 229% 22%
2 0
o 110, 14% 13% o -
7% P
5%
| | 0%

Candles USB-powered Gas

1%

Battery packs Scaled down UPS Back- Diesel/Petrol  Portable Installed  Inverter with Nothing Inverter with
lights conversion(s) on appliance ups generator inverter inverter and solar power wind power
use batteries generation generation

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter

Stat: Column % n=1496 @S//VH/"SIH”E.



BrandMapp

51% of respondents have spent less
than R5 000 fighting blackouts

Q11: How much have you spent so far on all these solutions in your home?

m Totals
51%
20%
o
79 10% 50, ) ) )
2% 2% (LA 2%
I 0
Nothing - it's R1000toR5 R5000to R15000to R30000to R60000to R100000to R150000to Morethan
someone (0[0]0) R15 000 R30 000 R60 000 R100 000 R150 000 R200 000 R200 000
else's
problem to
solve

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column %  n=1496 @S//VE/’StﬂﬂH



The vast majority of lower income households has not BrandMapp
lbeen able to spend more than R5 000 solving the problem

unlike 20% of wealthy households who have been able to
throw more than R30K at the problem

Q11: How much have you spent so far on all these solutions in your home?

B R10Kto R20K ®R20K to R40K = R40K+

0
60% NB: A
53% 1000Wh
A portable
inverter is
about R8 000
210/ 23%
15%
11% 0% 27 10% 10% 10%
5% 4% 4% 9% 4%
-
mm N m—
Nothlng it's someone  R1000 to R5 000 R5000t0 R15000  R15000t0 R30000  R30 000 to R100 000 R100 000 +

else's problem to solve

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496 @,S'//VE/’S’””E,



Solar is clearly the solution of choice with almost
40% of respondents considering it as a means of

survival.
Q12 :Which of the following do you PLAN on doing in the next 12 months to deal with load shedding?
m Totals
Inverter with solar power generation 39%
Portable inverter 26%
Installed inverter and batteries 22%
Gas conversion(s) 20%
UPS Back-ups 20% Eskom has
USB-powered lights 19% inadvertently
Diesel/Petrol generator 17% created a
Battery packs 17% multibillion-
Nothing (KLA rand industry
Candles 1% that didn’t exist
Scaled down on appliance use 9% before!
Inverter with wind power generation 5%

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter Stat: Column % n=1496 @5’//[/5/”5[””5



Phew — this just shows how desperate the lower
income households are: they are planning on
doing anything possible to ease the pain.

Q12: Which of the following do you PLAN on doing in the next 12 months to deal with load shedding?

mER10K to R20K m®mR20K to R40K mR40K+

33%

29% A
21%  26%  26%  25% . O
22% 209, 23% 4%
20%
o)
18% 69, 18% 17% 17%
13% 29, 13% 1% 12% 11‘73 g
% 0
°3% 6°/ 8/0

Portable Diesel/Petrol Gas UPS Back- Installed  Battery packs USB-powered Scaled down Candles Inverter with
inverter generator  conversion(s) ups inverter and lights on appliance wind power
batteries use generation

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496

BrandMapp

47%

38%
30%
18%
10%
8%

Nothlng Inverter with
solar power
generation

&) silverstane.



BrandMapp
The age skews are interesting because it goes back to
the ‘tech’ issues that younger people face: they want to
do anything possible to stay online and connected!

Q12: Which of the following do you PLAN on doing in the next 12 months to deal with load shedding?
mUnder 35 m35t055 mb55+

They know
solar is out 48%
of their

league! 2%

44%

27% 0%
0
24% 24%
0 18‘7 21% 199, 18‘7
14% o o
l T 11% I
Candles UPS Back-ups Installed inverter and Portable inverter Inverter with solar
batteries power generation

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496 @,S'//VE/"S[H/]E,



79% of respondents are planning to spend
money to fight blackouts — and about half of
them can spend more than R15K doing so.

Q13: How much do you think you will spend on these power solutions?

m Totals

22%

Nothingg R1000to R5000to R15000to R30000to R60 000 to R100 000to R150 000 More than
R5 000 R15000 R30000 R60000 R100000 R150 000 to R200000 R200 000

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column %  n=1496 @,S’//VE/"StﬂﬂE



- . . BrandMapp
40% of lower income homes are planning on spending
in excess of R15K to get through blackouts (43% of the
Top Enders (R40K)+ are looking at more than R30K)
Q13: How much do you think you will spend on these power solutions?
ER10K to R20K mR20K to R40K mR40K+
29%
26%
250, 25%
22%
17%16% 18%
15% e 14%
11%
9% 9% 9% g,
4% 3% 3% - 4% 39 -
T I

Nothing R1000to R5000to R15000to R30000to R60000to R100 000to R150 000 to More than
R5 000 R15 000 R30 000 R60 000 R100 000 R150 000 RZ200 000 R200 000

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter

Stat: Column % n=1496 @S//VH/’SM/IE,



BrandM
The family life stage adults are more likely to be B

looking for larger solutions while the younger
adults just need to keep the computers going!

Q13: How much do you think you will spend on these power solutions?
mUnder 35 m35t0 55 m5&55+

38%
32%

27%

23% 9229, 23%
177 16% 15%

19% 20%
16% 16%
12%
6% I I I I

Nothlng R1 000 to R5 000 R5 000 to R15 000 R15 000 to R30 000 R30 000 +

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496 @,S'//VE/"S[H/]E,
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The future;
who is at fault, how do we fix it | when will it end?

& silverstane.



Given d range of possible causes, respondents ticked an
average of 5 out of 8. It means that taxpaying adults do
realise just how ‘big’ the problem is. Still, corruption and
criminality is on top of just about everyone’s list.

BrandMapp

Q15: What do you think is the main problem at Eskom?

m Totals

Corruption and criminality

Government incompetence

Cadre deployment of people without the required skills
Lack of political will to solve the problem

Inappropriate energy production policies

The people on the Eskom board

The minister of energy

The people on the Eskom Executive team

| have no idea

4%

63%
61%
53%
46%
38%
38%

92%
82%

Source: BrandMapp | The SA Blackout Survey 2022

Filter: No Filter

Stat: Column % n=1496



BrandMapp
Everyone pretty much agrees on the root causes

BUT older consumers are even more likely to
blame politics and politicians

Q15: What do you think is the main problem at Eskom?
mUnder 35 m35t0 55 m55+

81%
71%
61% 63%
55% 54%
48%
P
The minister of energy Lack of political will to solve the Cadre deployment of people without
problem the required skills

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496 @,S'//VE[’S[H”E,



Half the mid-market+ don’'t think
blackouts will ever end.

BrandMapp

Q16: When do you think load shedding will end?

2%

m Totals
50%
16% 18%
0
9% 6%
Never 20 years'time 10 years'time 5 years'time 2 years' time

1 year's time

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496




Women (57%), under R20K households (58%) and

under 35s (57%) are even more likely to think
blackouts will never end.

Q16: When do you think load shedding will end?
mUnder 35 m35t0 55 m55+

The younger

What a sad
indictment.

54% you are, the
51% less hopeful
you are likely

39%, to be.

v

21% 22%

17%

1% 13% 13% 14%
9% 0 9% 9%
1 Bl =z
- I s D

Never 20 years' time 10 years' time 5 years' time 2 years' time 1 year's time

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496 @,S'//VE/"S[H”E,



And interestingly, people in the Western Cape who have
experienced lower levels and constant communication
about solutions on a local level, are a bit more positive
where KZN are far less optimistic.

Q16: When do you think load shedding will end?
Gauteng mRestof SA mKwaZulu-Natal ®Westem Cape

59%

179 18% 18%  18%
12%
1 11/ III III 9/I
O
0

20 years' time 10 years' time 5 years' time 2 years'time

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496

BrandMapp

0
2/ 1/ 1/

1 year’s time
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Sustainable initiatives and policy change are
on a par in terms of the things people believe
need to change to fix the blackout crisis.

Q17: What is the solution to fix the SA power problem?

m Totals

Investment in solar and wind energy — 70%

Major change in government [N 7 0%
Privatise the production of power |GG 52%
Change policies to allow anyone to create their own power |GG 53%
Just fixwhat we have [IINNEGEGEGEE 22%
Declare a state of emergency |GG 25%

A temporary Karpowership in Cape Town harbour [l 8%

| have no idea F 2%

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter  Stat: Column % n=1496 @,S'//VE/’StﬂﬂE




While everyone seems to agree on a change of SrandEy
government and looking to the sun, older people are

significantly more likely to know more about the

importance of political ‘policy’.

Q17: What is the solution to fix the SA power problem?
mUnder 35 m35t0 55 m55+

0
71% 72% 72% 71% 75%

69% 69%

63%
51% 50%
46% 44%
28% 27% 24, 27%
17%
2%
Major change in Investment in solar Declare a state of Just fixwhat we have Change palicies to Privatise the
government and wind energy emergency allow anyone to production of power
create their own
power

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column % n=1496 @,S'//VE/"S[H”E,
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This is the slide the ruling party should take
heed of. Getting off the grid might be a dream
but your vote is a reality!

Q18: Which of the following have you seriously considered as a result of
load shedding?

m Totals

Not voting for the ANC in 2024 — YA

Getting completely off the grid |GGG 48%
Emigrating [N 44%
Getting partially off the grid |GGG 31%
Taking to the streets to protest |GG 22°%
Not paying my electricity bill |G 12%
Finding an illegal Eskom connection - 5%

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter ~ Stat: Column %  n=1496 @,S’//VE/’SfﬂﬂE




This is not an ‘elite’ issue: 65% of all middle-income
taxpayers believe that not voting tor the ANC is
something they are seriously considering to solve the

blackout crisis.

Q18: Which of the following have you seriously considered as a result of load shedding?
mR10K to R20K mR20Kto R40K mR40K+

Lower income
adults have
fewer options

at their
disposal but
everyone has a
vote!

6% 59 4%
Heme

Finding an illegal
Eskom connection

Not paying my
electricity bill

Source: BrandMapp | The SA Blackout Survey 2022

22% 22% 21%

22%
15% 13fy
8%

Taking to the streets
to protest

42%

26%

Getting partially off
the grid

Filter: No Filter

55%

47%
38% 39% I

Emigrating

50%

45%

the grid

Stat: Column % n=1496

Getting completely off

BrandMapp

64% 06%

|| |

Not voting for the

ANC in 2024
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In fact, irrespective of gender, ethnicity, age or

BrandMapp

geography, an average of just over 60% of taxpaying
South Africans want to vote blackouts out of power.

Q18: Which of the following have you seriously
considered as a result of load shedding?

mFemale mMale

60% 63%

Not voting for the ANC in 2024

Q18: Which of the following have you seriously
considered as a result of load shedding?

mGauteng ®Restof SA mKwaZulu-Natal = Westem Cape
60% 61% 62% 67%

Not voting for the ANC in 2024

Q18: Which of the following have you seriously considered
as a result of load shedding?

m Broad Based Black = \White
61% 64%

Not voting for the ANC in 2024

Source: BrandMapp | The SA Blackout Survey 2022

Q18: Which of the following have you seriously
considered as a result of load shedding?

munder 35 m35to55 5+
64% 66%

- - 56/0

Not voting for the ANC in 2024

Filter: No Filter

Stat: Column % n=1496 @S//VH/’S’””H.




When 58% of young adults say they are thinking of BNy

leaving the country because of blackouts, you have to

know the problem is as much about our prospects for
the next decade as it is about today.

Q18: Which of the following have you seriously considered as a result of load shedding?

mUnder 35 m35to 55 m55+

64%
58% 60% [ 60%
52% 52%
43%
40% 40%
36%
23% 550, 19/ 22%
7% °
’ 11 /o 10%

% 40,

O

2%

Hm

Finding an illegal Not paying my Taking to the streets Gettlng partially off Emigrating Getting completely off Not voting for the
Eskom connection electricity bill to protest the grid

the grid ANC in 2024

Source: BrandMapp | The SA Blackout Survey 2022 Filter: No Filter

Stat: Column % n=1496 @S//VE/'SI””E.
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Conclusion

At the time of publication of this report, everything hangs in the balance. The Eskom leadership is still
to be decided, there is no indication of to what extent anyone will be held accountable for the
sabotage and theft that has brought our power grid (and our country) to its knees and — as is
becoming an all-too-familiar a feeling — we, the people, just don't know what will happen next.

What is clear from this survey, and previous insights from BrandMapp, is that the taxpayers of South
Africa are being pushed to the limits, not just of their tolerance, but of their ability to remain resilient,
productive and positive about the future; from the immediate and short term to the prospects for
the next generation. It could be argued that all social revolutions begin at the crest of a wave of
urgency, and if that is indeed true, then we have certainly reached that point.

“Hope is being able to see that there is light despite all of

the darkness”
— Archbishop Desmond Tutu

@silverstone,
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